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Twv Emyelpnolakwv Kpioewv. [Pauchant, Thierry, C. and Roseline Douville (1993), "Recent
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"Toward a Methodology for Assessing Effects of In-Store Atmospherics," Advances in
Consumer Research, 1986, Vol. 13, R. Lutz (ed.), pp. 27- 31 (ue M.P. Gardner).

"Asymmetries in the Effect of Campaign Expenditures on Voting Patterns," Advances in
Consumer Research, 1987, Vol. 14, M. Wallendorf kat P.F. Anderson (eds.), pp. 531-35 (ue A.
Ghosh).

"Strategies for Declining Businesses - Survival in the Fur Business," Long Range Planning,
1987, Vol. 20/6, No. 106 (December), pp. 84-95 (ue P. Shrivastava).
"Managing Product-Harm Crises," Industrial Crisis Quarterly, 1989, Vol. 3, No. 1, pp. 41-60.

"Disaster Containment Strategies," Journal of Business Strategy, 1989, Vol. 10, No. 5
(September-October), pp. 26-30 (pe P. Shrivastava).

"Three Strikes and You're Out," New York Statistician, 1989, Vol. 41, No. 1 (December), pp.
3-4 (pe I. Kabak).

"How Can an Industrial Crisis Be Managed Effectively," Industrial Engineering, 1990, Vol. 22,
No. 6 (June), pp.18-21 (ue I. Kabak).

"A  Probabilistic Perspective on Consumer Satisfaction, Repurchasing and Switching
Behavior," New York Statistician, 1990, Vol. 42, No. 2 (September), pp. 3-4 (ue |. Kabak).

"Balancing the Media Budget, Reach and Frequency in Marketing Communications: A Macro
Approach," ZNOYAAI, 1990, Vol. 40, pp. 3-26 (ue I. Kabak, I. Nebenzahl).

"Managing an Industrial Crisis Effectively," Automation News, 1991, Vol. 6, No. 1, pp. 4-7 (ue
I. Kabak).

"A Technical Note: Developing a Procedure for Maintaining Customers," Industrial
Management, 1991, Vol. 33, No. 3 (May-June), pp. 26-27 (ue |. Kabak).

"Replacement After a Product Harm Crisis," Industrial Management, 1991, Vol. 33, No. 5
(September-October), pp. 25-26 (ue |. Kabak).

"Monitoring Recovery After a Product Harm Crisis," Industrial Management, 1992, Vol. 34,
No. 3 (May-June), pp. 11-12 (ue |. Kabak).

"Conceptual and Methodological Propositions for Assessing Responses to Industrial Crises,"
Review of Business, 1992, Vol. 12, No. 4 (Spring), pp. 26-31.

"Crafting a Damage Control Plan: Lessons from Perrier," Journal of Business Strategy, 1992,
Vol. 13, No. 2 (March-April), pp. 39-43 (ue G. Kurzbard).



"Consumer Response to Company Communications During a Product Harm Crisis," Journal of
Applied Business Research, 1992, Vol. 8, No. 4 (Fall), pp. 1-9 (ue M. MaAALapn).

"Product Harm Crisis at the Crossroads: Monitoring Recovery of Replacement Products,"
Industrial & Environmental Crisis Quarterly, 1992, Vol. 6, No. 4, pp. 279-294 (upe G.
Kurzbard).

"Adapting to a Changing System Procedure," Industrial Management, 1993 (April), pp. 61-62
(e I. Kabak).

"Responding to Product Liability Crises," Long Range Planning, 1993, Vol. 26, No. 5, pp. 72-79
(ue P. Shrivastava).

"The Need for Control in the Service Sector," Journal of Applied Business Research, 1994,
Vol. 10, No. 3 (Summer), pp. 105-112, (ue G. O'Connor).

"The Hidden Crisis in Product Harm Crisis Management," European Journal of Marketing,
1994, Vol. 28, No. 2, pp. 30-41 (ue G. Kurzbard).

"Marketing-Driven Factors Influencing Savers in the Hellenic Bank Market", Journal of
Applied Business Research, 1998, Vol. 14, No. 2, pp. 109-116 (pe I. Mylonakis, P. Malliaris).

“On Achieving Exoneration after an Industrial Crisis," Journal of Business and Industrial
Marketing, 1999, Vol. 14, No. 1, pp. 17-22.

Managing Airline Disasters: The Role of Consumer Safety Perceptions and Sence-Making,"
Journal of Air Transport Management, 2000, Vol. 6, No. 2 (April), pp. 101-108.

“The Adoption of Internet Shopping by Electronic Retail Consumers in Greece: Some
Preliminary Findings,” Journal of Internet Banking and Commerce, 2000, Vol. 5, No. 2
(December), [http://www.arraydev.com/commerce/jibc/0012_ 02.htm] (ue A.Vrechopoulos,
G. Doukidis).

“Internet Shopping Adoption by Greek Consumers,” European Journal of Innovation
Management, 2001, Vol. 4, No. 3, pp. 142-152 (ue A. Vrechopoulos, G. Doukidis).

"The Influence of Positive and Negative Affectivity on Attitude Change Toward
Organizations," Journal of Business and Psychology, 2001, Vol. 16, No. 1 (Fall), pp. 151-161
(ue S. Rao, S. Narayanan).

“Service Harm Crisis: The Case of the Express Samina Shipwreck,” Disaster Recovery Journal,
2002, Vol. 15, No. 1 (Winter), pp. 20-24 (ue Z. Madytinos).

“Strategic Marketing Planning for Competitive Advantage in Electronic Commerce,”
International Journal of Services Technology and Management, 2002, Vol. 3, No. 1, pp. 22-38
(ue A. Vrechopoulos).

“Virtual Store Atmosphere’ in Non-Store Retailing,” Journal of Internet Marketing, 2002,
September [http://www.arraydev.com/commerce/JIM/0207-03.htm] (ue A. Vrechopoulos).



“E-brands: The Decisive Factors in Creating a Winning Brand in the Net,” Journal of Internet
Marketing, 2003, Vol. 4, No. 1 (January) [http://www.arraydev.com/commerce/JIM/E-
brands.htm] (ue I. Tsiamis).

“Virtual Store Layout: An Experimental Comparison in the Context of Grocery Retail”, Journal
of Retailing, 2004, Vol. 80, pp. 13-22 (ue A.P. Vrechopoulos, R. O’Keefe, G.I. Doukidis).

“Determinants of Consumer-Perceived Ethical Marketing Performance of Tobacco
Companies,” Ethics and Critical Thinking Journal, 2004, No. 1, pp. 43-48 (ue A.
Vassilikopoulou).

Consumer Attitudes Toward Internet Shopping Adoption in Greece,” Cultural Technology &
Policy Journal, 2004, Vol. 1 (e A. Vrechopoulos, G. Doukidis).
www.greekelections.com/ctpj/en/articles.

“Context Effects in Marketing Practice: The Case of Mood, How Your Customers’ Mood
Affect Your Marketing Strategy?” Journal of Consumer Behaviour, 2004, Vol. 3, No. 4 (June),
pp. 304-314 (ue G.A. Bakamitsos).

“Perceived Service Quality Management and Loyalty in Public versus Private Banks
Operations: Some Empirical Evidence," International Journal of Services Operations
Management, 2005, Vol. 1, No. 2, pp. 101-122 (ue D. Koutouvalas, I. Mylonakis).

“Clustering Consumers According to Their Attitudes on Corporate Social Responsibility,”
International Journal of Business Governance and Ethics, 2005, Vol. 1, No. 4, pp. 317-328 (ue
A. Vassilikopoulou, I. Mylonakis).

“Saving Money as an Appealing Them in Social Marketing for Reducing Alcoholic
Consumption in Adolescence,” European Journal of Scientific Research, 2005, Vol. 12, No. 1,
pp. 162-170 (ue A. Vassilikopoulou, I. Mylonakis).

“An Examination of the Relationship Between Service Quality Perceptions and Customer
Loyalty in Public Versus Private Greek Banks,” International Journal of Financial Services
Management, 2006, Vol. 1, Nos. 2/3, pp. 193-207 (ue D. Koutouvalas).

“Sporting and Recreational Services Demand Constraints in Ski Centres: A Segmentation
Research Study Based on the Annual Frequency of Arrivals,” International Journal of Sport
Management and Marketing, 2006, Vol. 1, No. 4, pp. 411-428. (ue C. Vassiliadis, |I.
Mylonakis).

“Analytical CRM Technologies in the Financial Services Sector,” International Journal of
Financial Services Management, 2006, Vol. 1, Nos. 2/3, pp. 218-234 (ue I. Tsiamis).

“Measuring References of Consumers for Winter Sports Market: The Case of Greece,”
Journal of Targeting, Measurement and Analysis for Marketing, 2006, Vol. 14, No. 2, pp. 129-
140 (ue C. Vassiliadis, P. Lathiras).

«Avahuon Xaptodpulokiou Mpoidvtwv: Oswpntikn Mpoogyylon kot Edapuoyn oe MeAétn
Mepintwong pe tnv  Edapuoyny 1tng Mpotewopevng Efopdluvong MMeploplopwv
EpmioteutikdtnTag,» , Review of Economic Sciences (EmiBswpnon OWKovopkwy Emotnpwy),
2006 (forthcoming) (ue ©. dwTtLadn).



“The Effects of Micro-Culture Differences in Consumer Behaviour: The Case of Differences in
the Buying Behaviours of Christian and Muslim Consumers,” International Journal of
Management Practice, 2006, Vol. 2, No. 2, pp. 144-158 (ue A. Vassilikopoulou, I. Mylonakis).

“Managers’ and Consumers’ Perceptions of Corporate Social Responsibility: Some Empirical
Evidence and Strategic Marketing Implications for Private Healthcare Organizations,
"European Journal of Social Sciences, 2006, Vol. 2, No. 2, 261-268 (ue A. Vassilikopoulou, E.
Rigopoulou, A. Stavrianea).

“Initial Impact of New Greek Tobacco Warning Labels on Consumers’ Attitudes and
Perceived Effectiveness,” Ethics and Critical Thinking Journal, 2006, Vol. 2006, Issue 1, pp.
149-163 (ue A. Vassilikopoulou, I. Mylonakis).

“Is Encouraging Materialism the ‘Unethical Side’ of Marketing?” Management and
Economics Biannual Scientific Journal, 2006, Vol. 3, Spring, pp. 203-209 (ue A.
Vassilikopoulou, E. Rigopoulou).

“Measuring the Degree of Tourists’ Satisfaction with the Use of Log-Linear Analysis: The Case
of North Greece,” Tourist Scientific Review, 2006, Vol. 3, pp. 29-46 (ue C. Vassiliadis, A.
Vassilikopoulou, P. Lytras).

“Product Design Decisions for Developing New Tourist Destinations: The Case of the Rhodopi
Mountain Area,” TOURISMOS: A International Multidisciplinary Journal of Tourism, 2006,
Vol. 1, No. 1, Spring, pp. 91-108. (ue C. Vassiliadis, A. Vassilikopoulou, I. Mylonakis).

“The Impact of Gender and Age in Consumers’ Perceptions of Corporate Social
Responsibility,” Ethics and Critical Thinking Journal, 2007 (ue A. Vassilikopoulou, E.
Rigopoulou).

“The Association between Emotional Intelligence and Impulse Buying,” Business Journal for
Entrepreneurs, forthcoming March 2008 (ue Chr. Rouvaki).

“After-Sales Service Quality as an Antecedent of Consumer Satisfaction: The Case of
Electronic Appliances”, Managing Service Quality,Vol. 18, No. 5, 2008 (ue E. Rigopoulou, |.
Chaniotakis, C. Lymperolpoulos).

«The Ethical and Unethical Dimensions of Marketing,” Management Review, 2008, Vol. 3,
No. 2 (Winter), pp. 49-60 (ue A. Vassilikopoulou, C. Rouvaki).

“An Empirical Investigation of the Relationship between Market Orientation and MrkIS
Effectiveness in Upscale Hotels in Greece,” Journal of Targeting, Measurement and Analysis
for Marketing, 2008, Vol. 16, No. 4, pp. 285-297 (ue K. Chatzipanagiotou, A. Vassilikopoulou).

“Product-Harm Crisis Management: Time Heals All Wounds?” Journal of Retailing and
Consumer Services, 2009, Vol. 16, No. 3, pp. 174-180 (pe A. Vassilikopoulou, K.
Chatzipanagiotou, A. Pantouvakis).

“Hotels on Fire: Investigating Consumers’ Responses and Perceptions,” International Journal
of Contemporary Hospitality Management, 2009, Vol. 21, No. 7 (ue A. Vassilikopoulou, K.
Chatzipanagiotou, A. Triantafillidou).



“The Importance of Factors Influencing Product-Harm Crisis Management across Different
Crisis Extent Levels: A Conjoint Analysis,” Journal of Targeting, Measurement and Analysis
for Marketing, 2009, Vol. 17, No. 1, pp. 65-74 (ue A. Vassilikopoulou, A. Lepetsos, K.
Chatzipanagiotou).

“Store Atmosphere in Web Retailing,” European Journal of Marketing, 2009, Vol. 43, Nos.
9/10, pp. 1140-1153 (ue E. Manganari, A. Vrechopoulos).

“Opportunities and Threats for Competitors in Product-Harm Crises,” Marketing Intelligence
and Planning, 2010, Vol. 28, No. 6, pp. 770-791 (ue A. Triantafillidou, A. Vassilikopoulou, .
Tsiamis).

“The Role of Consumer Ethical Beliefs in Product-Harm Crises,” Journal of Consumer
Behaviour, 2011, Vol. 10, No. 5, pp. 279-289 (ue A. Vassilikopoulou, K. Chatzipanagiotou, A.
Triantafillidou).

“Virtual Store Layout Effects on Consumer Behaviour: Applying an Environmental Psychology
Approach in the Online Travel Industry,” Internet Research, 2011, Vol. 21, No. 3, pp. 326-346
(ue E. Manganari, A. Vrechopoulos, I. Rigopoulou).

“Investigating the Importance of Sports Facilities & Staff for Football Fans,” African Journal
of Hospitality, Tourism and Leisure, 2012, Vol. 2, No. 1 (ue P. Athanasopoulou, G. Skourtis, G.
Zafiropoulou, I. Assiouras).

“Summer Camping: An Extraordinary, Nostalgic, and Interpersonal Experience,” Journal of
Vacation Marketing, 2013, Vol. 19, No. 3, pp. 197-208 (ue A. Triantafillidou).

“Perceived Consumer Navigational Control in Travel Websites,” Journal of Hospitality &
Tourism Research, 2014, Vol. 38, No. 1 (February), pp. 3-22 (ne E. Manganari, A.
Vrechopoulos).

“Extraordinary Experience-Based Segmentation: The Case of Greek Summer Campers,”
Journal of Hospitality Marketing and Management, 2014, Vol. 23, No. 2, pp. 122-156 (ue A.
Triantafillidou).

“Delineating the Role of Endorser’s Perceived Qualities and Consumer Characteristics on
Celebrity Endorsement Effectiveness,” Journal of Marketing Communications, forthcoming
(ue E. Tzoumaka, R. Tsiotsou).

“Consumption Experience Outcomes: Satisfaction, Nostalgia Intensity, Word-of-
Mouth Communication, and Behavioural Intentions,” Journal of Consumer
Marketing, Vol. 31, forthcoming (with A. Triantafyllidou).

AHMOZIEYZEIZ ZE MPAKTIKA AIEONQN ZYNEAPIQN ME KPITEZ

"The Need for a Theoretical Framework and Professional Expertise for Successful Hotel
Operations," Proceedings of the Atlantic Marketing Association, 1993, Donald Thompson
(eds.), Vol. 9, pp. 311-315 (pe R. Rauch).

“Airline Hotel Reservation System Improvement: The Contribution of Value Chain Analysis,"
Proceedings of the International Conference on Information and Communication



Technologies in Tourism, W. Schertler, B. Schmid, A.M. Tjoa and H. Werthner (eds.),
Innsbruck, Austria, 1995, pp. 85-94 (ue G. Haramis).

"A Conceptual Ideal of the Greening of the Business Environment by Dow Chemical,"
Proceedings of the Atlantic Marketing Association, 1995, Vol. 11, pp. 55-61 (ue R. Rauch).

"Survival Strategies in a Declining Industry: An Econometric Approach," Proceedings of the
International Symposium in Applied Economics, L. Thalassinos (ed.), University of Piraeus,
1996, Vol. 1, pp. 163-191 (ue A. loannidis, S. Papadimitriou).

"Strategies for Increasing Advertising Effectiveness When Dealing with High Involvement
Consumers and Low Content Messages," Advances in Marketing, 1997, Southwestern
Marketing Association, J.A. Young, D.L. Varble and F.W. Gilbert (eds.), pp. 73-77 (u€ S. Rao,
R. Rauch).

“Electronic Marketing: Information Requirements and Implications for Retail Management in
the New Millennium,” Proceedings of the International Conference “Preparing the Manager
of the 21st Century,” University of Macedonia, Thessaloniki (December 1999), 2000, Vol. 1,
pp. 55-66 (ue A. Vrechopoulos, G. Doukidis).

“The Service Quality of Greek Hotels — A Marketing Research,” Proceedings of the
International Conference “Preparing the Manager of the 21st Century,” University of
Macedonia, Thessaloniki (December 1999), 2000, Vol. 1, pp. 77-84 (ue S. Karavoulis, P.
Malliaris).

“Tourism Destination Analysis and Planning: An IT Application,” Proceedings ENTER 2003,
10th International Conference “Information and Communication Technologies”, Helsinki,
Finland, January 2003, Andrew J. Frew, Martin Hitz and Peter O’Connor (eds.), pp. 458-466
(ue C. Vassiliadis, A. Vrechopoulos).

“An Integrated Telemarketing System for Hotel Reservations,” Proceedings of the 6th
Hellenic European Conference on Computer Mathematics and its Applications — HERCMA,
Athens University of Economics and Business, 25-27 September 2003, E.A. Lipitakis (ed.),
Vol. 2, pp. 816-823 (ue G. Haramis, D. Soubeniotis, T. Fotiadis).

“Destination Management and Strategic Market Planning: A Strategic Planning Technique of
the Total Tourism Product with the Assistance of Section Elevation Diagrams,” The
Sustainable World: Sustainable Tourism, F.D. Pineda and C.A. Brebbia (eds.), 2004, pp. 67-81,
WIT Press, 1st International Conference on Sustainable Tourism (ue C. Vassiliadis, T.
Fotiadis).

“Segmenting and Targeting European Package Travelers,” The Sustainable World:
Sustainable Tourism, F.D. Pineda and C.A. Brebbia (eds.), 2004, pp. 319-332, WIT Press, 1st
International Conference on Sustainable Tourism (ue C. Vassiliadis, T. Fotiadis).

“Consumer-Perceived Components of Corporate Social Responsibility Across Different Levels
of Consumers’ Attitude to CSR,” The Interdisciplinary CSR Research Conference,
International Center for Corporate Social Responsibility, Nottingham, U.K., 22-23 October
2004 [http://www.nottingham.ac.uk/
business/ICCSR/conference/EthicalConsumptionWorkshopConfirm.htm] (ue A.
Vassilikopoulou)



“Retail Location Forecasting Models: The Impact of Influential Observations,” Northeast
Decision Sciences Institute —NEDSI Annual Conference, Philadelphia, USA, 30 March— 1 April
2005 (ue S. Rao, M. Preis).

“Internal Market Orientation-Expanding and Validating the Construct of Lings and Greenley
in a Retail Context in Greece,” Proceedings of the 34th EMAC Conference, Milano, Italy, May
2005 (ue P. Theodoridis, G. Panigyrakis, A. Vassilikopoulou).

“Consumer Awareness of 2004 Olympic Games Sponsors: A Cluster Analysis,” Proceedings of
the 1st World Congress in Sport Management, University of Peloponnese, Department of
Sport Management, Sparta of Laconia, 3-5 June 2005 (pe A. Vassilikopoulou, T.
Grammatikopoulos).

“Correlating Consumers’ Perceived Components of Ethical Marketing Performance to
Consumers’ Attitudes toward Ethical Buying”, Proceedings of the 5th American Marketing
Association — Academy of Marketing Joint Biennial Conference, Dublin Institute of
Technology, Dublin, Ireland, 5-8 July 2005 (u& A. Vassilikopoulou).

“Who Gets into Debt?” Proceedings of the 5th American Marketing Association — Academy
of Marketing Joint Biennial Conference, Dublin Institute of Technology, Dublin, Ireland, 5-8
July 2005 (ue A. Vassilikopoulou, E. Manganari).

“Crisis Management in the Hotel Industry: Are Luxury Hotels Well-Prepared for Coping With
Crises?” 24th EuroCHRIE Congress, 2006 (forthcoming) (ue P. Lytras, A. Vassilikopoulou, S.
Papadopoulos, Y.Tsiamis).

“Identifying Technology Acceptance Factors in the Greek High Technology Market,” AM2006
Academy of Marketing Conference, Middlessex, U.K. (ue Y. Tsiamis).

“Investigating the Effects of Technological and Market Uncertainty on the Relationship
between Product Innovativeness and Successful Commercialization,” AM2006 Academy of
Marketing Conference, Middlessex, U.K. (forthcoming) (pe Y. Tsiamis).

“Consumer Willingness to Pay More for Ethical Products: Some Empirical Evidence,” 35th
EMAC Conference, Athens, 23-26th May 2006 (pe A. Vassilikopoulou, E. Rigopoulou).

“Moral Development of Companies: An Optimistic View from Greece,” 6th Global
Conference on Business and Economics, Gutman Conference Center, Cambridge, USA., 15-16
October 2006 (e E. Rigopoulou, A. Vassilikopoulou).

“Web-Atmospherics Effects on Online Consumer Behavior:: A Review of the Literature,”
IADIS (International Association for Development of the Information Society), International
Conference e-Commerce 2006, Barcelona, Spain, 9-11 December (ue E. Manganari, A.
Vrechopoulos).

“Atmospheric Qualities in Mobile Commerce: An Initial Approach,” 36th EMAC Conference,
Reykjavik, Iceland, May 2007 (ue A.Vrechopoulos, E. Manganari).

“Have you been Threatened by a Crisis? Don’t Worry, (probably) Nothing will Change,” 36th
EMAC Conference, Reykjavik, Iceland, May 2007 (ue I. Rigopoulou, A. Vassilikopoulou).



“Brand Equity Elements and Crisis Management,” Academy of Marketing Conference 2007 —
Marketing Theory into Practice, 3-6 July, Surrey, U.K (ue E. Rigopoulou, J. Kehagias and A.
Vassilikopoulou).

“On-Line Store Atmospherics in Retailing: A Classification of Low Task- Relevant Cues,”
Academy of Marketing Conference 2007 — Marketing Theory into Practice, 3-6 July, Surrey,
U.K (ue A.Vrechopoulos, E. Manganari).

“Store Atmospherics in Retailing: A Holistic Approach,” Academy of Marketing Conference
2007 — Marketing Theory into Practice, 3-6 July, Surrey, U.K (ue A.Vrechopoulos, E.
Manganari).

“Broadband Connectivity Adoption by Greek Households: Some Preliminary Results,”
Academy of Marketing Conference 2007-Marketing Theory into Practice, 3-6 July, Surrey,
U.K. (ue I.Tsiamis).
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5th Scientific Conference & 1st Global Tourism Four Pillars Conference, Member, Scientific
Committee, June 28 — July 1, 2012, Mytilene, Greece.

KPITIKO EPIO
Referee - Kputiic yiwa to Journal of Consumer Marketing kat pélog tou Reviewers Board
(1989-93).

MéMog Editorial Board - Ad Hoc Reviewer - Kpttr ¢ yla ta:
Journal of Consumer Behaviour

Journal of Service Research

Industrial & Environmental Crisis Quarterly (IECQ)

South Eastern Europe Journal of Economics

Asia Pacific Management Review (APMR)

Internet Research (IR)

Journal of Brand Management

Journal of Communication Management



Guest Editor - Special Issue (1994) tou IECQ, pe Keviplkd B€upa "Crisis Prevention &
Management Practices in the Mediterranean, Middle East and Eastern European Region."

EIM/EEAE: Méhog Emutportig yia to Bpoapeio tou etriolou Slaywviouol yla thv KaAltepn
doutntiki epyacio mou ekmovnBnke oe ekmaldeuTiko 6pupa (€tn: 1995,1996).

Alaywviopog “Bpapeia Marketing tng Philip Morris Hellas”: Méhog

¢ Emtpomnng A€LloAdynong Twy Epyaciwy (akad. étog 1999-2000).
Juyypadéag twv Cases: “Miller Genuine Draft” Tou 2ou Alaywviopol
(akad. €tog 2000-2001), “Snack Pack” tou 3ou Alaywviopou (akad. €tog
2001-2002), “Apuydalou NauAidng” Tou 4ou Alaywviopou (akasd. €Tog
2002-2003) kal “Merenda” tou 50u Alaywviopou (akad. €tog 2003-2004).

APIZTEIA Kowwvikng Mpoodopdg 2001 & 2005 (2Uvdeopog Aladpnuilopévwv EAAASOC):
Méhog Kpltikng Emtponnc.

EFFIE HELLAS Awards: MéAo¢g Kpttiknc Emutpormng, 2002, 2004 ko 2006.

Emotnuovikd Efapnviaio Meplodikd «Awoiknon kot Otkovopia»- Management and
Economics: MéAoc JuvtakTikng Emttpomnnic kat
MéAog Eruotnpovikng Emtpornig.

MEAETEZ & EPEYNHTIKA NMPOTPAMMATA

JuppEeToXN WG Emotnuovikog YrevBuvog

«Néo Mpoypappa Metartuytakwy Smouvdwv otn Awiknon Yrnpeowwv», EMNEAEK I/ Métpo
2.2/Kat.Mp. 2.2.3a, Owkovoukd MNavenotiuio ABnvwv (EP-1038-01), 2004-2005 (30/3/04-
31/8/06).

Mototikn Epeuva yla tn Néa Ovopacio tou MAavntapiou, 16pupa Evyevidou, 2003.
Yuppetoxn wg Mélog Epeuvntikng Opadag

«Mdpketivyk Alavikwyv Tpomellkwv Ymnpeowyv: AvaAuon Mapovoag Katdotaong Kot
Mpoomtikég», Epeuva oto mAaiolo tou KowotikoU [poypdppatog "ruvdeon AEI-

Eruyelprioswv"”, XIOSBANK-Mavemiotiuo Nelpotwg,1993.

«Avamntuén Awktvou MwAnoswv Etoipwv Evupdtwy amd Movva otig Eupwnaikég Xwpeg-
Pwoia», Mehétn oto mAaiolo tou Mpoypapparog MENTQP, loUviog 1994.

«Avapopdpwon Mpomtuxtakol Mpoypdupatog Imoudwv Tunupato¢ OAE  OwkovopLkoU
MNaveruotnuiov ABnvwvy», EMEAEK I, Kat. Mp. 2.2.a, 2.6.1. (EP-1081-02), 2003-orpepa.

«EvBappuvon Emxelpnupotikwy  Apdoewv, Kawotdpwv Edappoywv kot Mabnudtwv
Erloyng Dottntwy tou OMA», ENEAEK 11/ Métpo3.1/Kat.mp. 3.1.2B (EP-1064-01), 2003

Avarmtuén Stpatnylkol Yxedlou Mdapketwvyk (Strategic Marketing Plan) yia tn AEMEN tng
AEH, 2004-2005.

Avdluon Evéladepopévwv Mepwv (Stakeholders Analysis) yla t papuoKeuTIKA gTaupsia
Pfizer Hellas, 2004-2005.



Juppetoxn wg Aflodoyntng 16pupa  MNpowBnong ‘Epeuvag Kompou:  AfloAdynon
Epeuvntikwv Mpotdcewv tng Aféoung Mpoypappdtwv IME yia Epeuva kat TexvoAoylkn
Avarmrtuén otnv MNepiodo 2003-2005, Mdaog — lovviog 2005.

MéAog Emwtponng Epmelpoyvwpovwy AfLoAoynong MNpoodopwv Avolktol Alaywviopol ylo
v Mapoxn Ynnpeolwv TuppBoulou TexVIKAG — AlaxelploTikng YmootnpEng yia to Epyo «e-
NavtAio», Yrioupyeio Epnopikng NautiAiag.

Juppetox) wg Mélog  Apxwundng I, Ymogpyo 27, Métpo 2.2, «Alepelvnon Twv
Avvatottwv Avamtuéng twv EvaAloktikwv Mopdwv Touplopot otn Nnowwtiky EAAGSa
MEOW TNG ZXETIKNG Ekmaibeuong», Emotnuovikdg YrieuBuvog Kab. M. N. Autpag, TEI ABnvwy,
2007.

EMIBAEWEIZ AIAAKTOPIKQN AIATPIBQN

Bao\ikomoUAou Awkatepivn: «SRMS: Eva Movtélo Ermtthoyng Ztpatnyikwv MKT Baollopevwy
ot KatavaAwtikég AvtiAnPelg yia tnv Etapikn Kowvwvikry EuBuvn» (Tunua OAE, ONA,
2005).

Tolapng lwavvng: «Itpatnykég Mapketvyk yia Mpoiovta YPnAng Texvoloyiog (Technology
n High-Tech Marketing)» (Tuua OAE, OMA, 2006).

Mayyavapn Eppavouéda: «H Emidpacn  twv JuvteAeotwv ¢ Atuoodalpag Tou
HAgktpovikoU Kataotriuatog otnv AyopaoTiki Zupmnepldopd: STPpATNYIKES
Eruntwoelg Mapketivyk» (Tunuo OAE, OMA, 2008).

Itauplavéa Akatepivn: «Avaiuon twv Mpoadloplotikwy Napayoviwy tng MNpoonAwong tou
Katavalwtn Ynnpeowwv» (Tunua OAE, OMA, 2010).

Nemétooc Amodotolog: «Crisis Management: Modeling its Precursor and Designing an
Analytical Framework for Effective Crisis Management Strategies» (Turuo OAE, ONA, 2011).

Aoololpag lwdavvng: «H Etawpikn Kowwvik EuBlvn wg Mapdyovtag MpdAndng kot
Anoteheopotikng Alaxeiptong Emixelpnpatikwyv Kploswvy» (TuRua OAE, OMA, 2010).

PouBadkn XpuooUAa: «Avtidpaon Katavalwtwyv otig Emyepnotlakeég Kpiosig:Mia Epmelpikn
Atepelvnon tng Emidpaong tng Avapeéng touv Katavodlwtr» (Tunua OAE, OMNA, 2012).

TplavtaduAAidou ApaAia: «H Emnidpaon tn¢ Katavalwrtikng Epmepiag otn WOM
Erukowwvia» (Tunua OAE, OMNA, 2013).

Namnadlutndkn Ewprvn: «H Enidpacn tng Epmepiag tng Mapkag (Brand Experience) otn
Jupnepipopd tou Katavohwtr Mpoidvtwv Modag kat tnv Avamtuén AMOTEAECUATIKWY

ZTPATNYIKWYV MAPKETLVYK»

MaBog Frewpytog: «OL Emumtwoelg tng Wnolomoinong twv Méowv otnv Aflakn AAuoida tou
MapKeTivyk amo tov Alodpnulopevo €we tov KatavaAwtn»

MeAidng Anuntplog: «Xupneptdpopd Katavalwtr oe Meplodoug Kpiong»



MavSuAn Kuplakn: “Investigating the Role of Brand Experience in Developing Effective
Sensory Marketing Strategies”

MEAOZ TPIMEAQN SYMBOYAEYTIKON ENITPOMNQN AIAAKTOPIKQN AIATPIBON
MavvormoUAou Xplotiva: «Eumelpiky Atepevvnon Edappoyrng tou Movtéhou tng Euduolg
Hyeolag (Intelligent Leadership Model) otnv EAAG&a» (Tunua OAE, OMNA).

Oeodilou Avaotaolog: «AnoteAeopatikotnta Anpooiwy Zxéoswv» (Tunua OAE, OMA).

Mitolo¢ Navaywtng: «Ekmovnon OAokAnpwpévou Xtpatnylkou Marketing Plan yia tov
MoAwtiopd oe Eninmedo Nepipépelag Bopelov Atyaiou» (TuRua MoAtiopikng Texvohoylag Kat
Erukowwviag, Navemniotiuio Ayaiou).

Juplyou KpuotaM\ia: «Awaxeipion Moldtntag Ymnpeowv — H Mepimtwon MoAuteAwv
Zevoboyeiwv otnv EAAaSa» (Tunua AET, ONA).

MNarma Xplotiva: «Marketing Yiinpeowv tou Anpooiou Topéa: o POAoG
twv Epyalopévwv otnv Mowotnta Mapoxng Ymnpeowwv-lkavomoinon MNelatwvy (TuApo
Awoiknong Emyelprioewv Aypotikwv Mpoiovtwy & Tpodiuwyv, Mavemotiuo lwavvivwy).

Muydakog Mpnyoplog: «To ¢uaiko mepLBAAoV TN emiyeipnong kat n enidépacn tou otnv
OYOPOOTIK TIOTOTNTA TWV KaTavaAwtwv: Mia gpmelptkry Stepevvnon» (Tunua Awoiknong
Emuepnoswv Aypotikwy Mpoiovtwv & Tpodipwy, Mavemniotiuo lwavvivwy).

Kamepwvng 2tavpog: «H Emidpaocn tng AwoOntikng otoug MMoAite¢ wg Xtolxeio tng
Tuoodalpag tou e-Govy» (Tunuo Anudotag Aloiknong, Mavtelo MaveniotnLo).

MEAOZ ENTAMEAQN EZETAZTIKQN ENITPOMNMQN AIAAKTOPIKQN AIATPIBQN
MuAwvakng lwavvng (OAE / NMavemotiuo Mepawwg, 1994): «Mapdyovieg mou Ennpedlouv
v Emhoyn Tpanelag yla Katabéoelg Tapeutnpiou».

Makpng Aplotopévne (OAE / Mavemotiuo Makedoviag, 1995): «Avamtuén Evog
OAokAnpwpévou MAnpodoplakol IuoTAUOTOC yla Blopnyavikég Emixelprioelg MNpoiovtwv
Eupelag Katavalwong».

Baowewadng Xpnotog (OAE / Mavemotiuo Makedoviag, 1996): «H [MoAwtky tou
TouplotikoU Mapketivyk tng EANGSOG oto E€wtepkd yla tnv MNpooéAkuon AAAodamwv
Erokentwv: Movtého Alepelvnong n Bopela EAAGSa».

PnyomoUAou Ewprivn (TAE / Mavemotiuio Awyaiou, 2000): «Movtého ARPNG Itpatnylkwy
Anoddoswv Anuoupyiag kot Ovopaciog Mdapkagy.

KapaBouAng Znupog (OAE / Navemotiuio Mewpaiwg, 2000): «OL Mpoodokieg kat AVTIARYELS
Twv Eloepyopévwv Touplotwv yla tv Mapexopevn Mowotnta Ymnpeowwv ota EAAnvika
Zevoboyeiar.

MNpapatapn Awkotepivn (AET / OMA, 2003): “Efficient Store Replenishment through Internet—
based Information Sharing and Collaborative Supply-Chain Practices in Grocery Retailing”.



Quwtadbng Owpac (OAE / Mavermotiuo Mokedoviag, 2004): «Mdpketivyk MNpoidvtwv
YUnAng Texvoloyiag: Avamtuén Awadwkaociog Andng Amodaong ywa tnv Elcaywyn Néwv
Mpoidvtwy Y/T».

Xatinmovaylwtou  KoAAomn (OAE / ONA, 2004): «H AmoteheopatikotnTal TWV
MAnpodoplakwyv TUCTNUATWY MAPKETIVYKY.

Nekakog lewpylog (AET / OMA, 2004): “Personalized Advertising Services through Hybrid
Recommendation Systems: The Case of Digital Interactive TV”.

lwavvng Xavwwtakng (TAE / Mav. Awyaiou, 2005): «Movtélo YioB£tnong tou Aladiktiou wg
EvaAAoktikoU Aktuou EEumnpétnong tou Tpamelikou MeAdtn».

EppavounA Zkouptng (TAE / Mav. Awyaiou, 2005): «Xtpatnyikr kat MoAltikn TiwoAdynong os
Yxéon pe tnv Katnyoplonoinon Mpoiovtwv».

Mpokomng Oeobwpibne (OAE / ONA, 2005): «H Amodoon tng Emyxeipnong kot o
MpooavatoAlopocg otnv Eowteptkn kot E¢wtepikr) Ayopad: H Mepinmtwon twv Emixelpnoswv
Alavikng NwAnaong Tumou Zoumep MApket (AAuaideg) otnv EANGSa».

BAdxoc MavAog (AET / ONA, 2006), “Service Evaluation Trust Determinants in consumer
Relational Exchanges”.

Kup£lng NwkoAaog (ME / OMA, 2006), «Eprtiotoolvn kat MNpdBson Xpriong twv EvaA\akTikwy
ATUWV yLa Tpamellkeg ZUVOAAAYECY.

Karapehwtng HAlog (OAE / OMA, 2007), «H Afio tng Enwvupiag: H Mepimtwon twv
Enwvupwv MNpoidvtwv NoAuteAsiog».

MnAidou Oupavia (ME / OMA, 2007), «Eumelpiky Alepevvnon tou Aavoapiopatog NEéwv
Biopnyxavikwv MMpolovtwv oamd Etalpele¢ Avumpoownwv: Epdacn otn Itpatnyikn
Erkowvwviagy.

Toopdko¢ Apylpnc (AET / OMA, 2009), «Emdpdoelg Avtilipewv Katavolwtwyv yla ta
Kivhtpa Evepyewwv Etatpiknc Kowvwvikng EuBuvng otig Tuumepidopikéc toug Mpobéoelg
otov KAado tng Kwvntrig TnAedwviag»

“Corporate Associations in Mobile Communication Services: Corporate Social Responsibility,
Consumer Attributions and the Mediating Role of Trust”.

Oeotdkng Aploteibng (AET / ONA, 2009), «H Itdon twv KatavoAwtwv amévovil oe
Yninpeoieg Baolopéveg otnv Texvoloyia oto Alaveumnodplo: Mia Mpoacéyylon amnd tn ZKomd
™G EMotiung Twv YInpeowwv»

“Consumer Acceptance of Technology-Based Services in Retailing: A Service Science
Approach”.

Koutolouprc Baoiletog (AET / ONA, 2009), «Melétn Supmnepidpopds Kotavalwtr os
Yrninpeoieg Kvntng ThAedwviag Eniyvwong Oéongy.

Kwvotavtouldkn Ahe€avdpa (ME / OMA, 2009), «H Enidpaon tng EnmAokic (AVApELENC) OTIG
Meplypadikég I610TNTEG TOU TUVOAou EEETaonc Kal tnv EmthektikotnTa Tou KatovaAwth».



MoUANng ABavdolog (OAE / OMA, 2010), «Iuykpttiky Melétn tou Mpodil twv Alotkntwy
Mpoidvtwy otnv Eupwrnaikr Evwon».

Manaddakng lewpylog (ME / ONA, 2010), «Xprion 2uvotnuatwv CRM kal Emumtwoelg otnv
Anodoon twv Emxelpnoswvy.

Tlepmehikog Nektaplog (ME / OMA, 2011), «Eva OAokAnpwpévo Movtélo MpooavatoALloHoU
otn Awoiknon Nelatwv Itpatnykng Inuoaociag (Key Account Management Orientation) —
Kivntpa, Ebapuoyn kot AltoteAéopatay.

MAxa Aaumpwr) (ME/ ONA, 2012), «NpoocavatoAlopog otnv Enwvupia: Moapdyovteg mou tov
Ennpeddouv kot Zuveneleg Autou (Brand Orientation: Antecedents and Consequences)».

KwotomouAog lwavvng (ME/ ONA, 2012), «Ou MpoUmoBéoelg Kal oL JSUVEMELEG TNG
AmnoteAeopoTikotnTag TNG Atadikaoiag Xaptoypadnong Ymnpeowv (Service Blueprinting).
Mta Epmelpikry MeAétn otov ZevoSoxelako KAGdo».

Madutwvog Znong (OAE/ Mav. Makedoviag, 2012), «Awoiknon Opyavwolakwyv Kpioswv.
Movtého Ektipnong tng Opyavwolakng Emippémnelag mpocg Kplon E€awtiag tng Mapoxng
EmBAaBwyv Yrinpeowwv. H Mepimtwon twv EAANVIKwY ZevoSoxelakwy EmXelprnoswv».

Kpaoovikohdakng lwavvng (AET/ OMA, 2013), «Tpwobldotato Awadiktuakd Alavepmodplo:
MNelpapatikn Alepevvnon twv Embpacswv tng Aadpaotikng Ayopaoctikng Alemadng —
Atpoodalpoc Kataotipotog otn Tuunepldopd tou Xpriotn-KatavaAwtn».

KupoUaon Avtyovn (OAE/ OMA, 2014), «To Xpwua otn Atadnpion».

Qpaidakn Awkatepivn (AET/ ONA, 2014), «Alepelivnon tou PoAou twv Atadopetikwy MEowv
Kowwvikng Awktiwong (Social Media) wg Mny£g Avalntnong NMAnpodoplwv: H MNepintwon
™m¢ Avalntnong MAnpodoplwv oto MAaico tng Mpo-ayopaotikng Zupmeplpopds Twv
Katavalwtwv kat n Mepinmtwon Avalntnong NMinpodoplwv yia O£pata Yysiagy.

ENAITEAMATIKA ZEMINAPIA

Opyavwon n/kat Aldackaiia epivapiwy ylo Emixelpnoetg kat Qopeic:

AEATA Mpotunog Blopnyavia Fahaktog, KEr (Kévtpo EAANvikAG louvag), KRAFT Hellas,
METAXA SA, MOPNO3Z AE, AMKO, PHILIP MORRIS Hellas, ZETE (XUv&eopoc EAANVIKwY
Touplotikwyv Emxelpricewv), XBBE (Xnuikég Blopnyavieg Bopeiou EANGdoc), EAKEMA, ZEB
(Zuvbeopog EAAnvVikwv Blopnxaviwy),

EIM (EAANVIKO Ivotitouto Mdpketivyk) tng EEAE, CHANDRIS Hotels & Resorts, Kévipo
'Epeuvag OwkovoplkoU Mavemiotnuiou ABnvwv, MAPINOMOYAOZ ABETTE (Beauty Shop,
Marks & Spencer).

AKAAHMAIKES ENITPONEL/ AIOIKHTIKO AKAAHMAIKO EPIO
Owovopko Navenotipio ABnvwv (2002-crjpepa)
Koountopag tng 2xoAng Aloiknong Emxetpriocwv (Noéppplog 2013 — onuepay).

AtevBuvtiic MetamtuylakoU Mpoypappatog Ynoudwv otn Awoiknon Yrnpeowwv- MARpoug
@oitnong (Maptiog 2004 - orjpepal).

Mpoedpog TuApatocg O.A.E. (2entépupplog 2002 — Alyouotog 2004).



MéAog ES1knG Alatpnuatikng Emtponr¢ tou Metamtuylakot MNMpoypdppatog Imoudwv ot
Awoiknon Emxelpnoewv MBA (2004 — onjuepa).

MéAog ElS1kn g Atatpunpatikng Emitponn¢ tov MetamtuylakoU Mpoypappatog Inovdwv MBA
International (2005 — onuepa).

Toktikdo M£Aog ZuykAnTou (Xemt. 2002 - Auy. 2004).

Méhog Emwtpomnn¢ Mpoédpwv Twv Tunuatwyv tou Navenotnuiou (Zemt. 2002 — Alyouotog
2004).

MéMog A.Z. tng Qottntikng Aéoxng tou Mavemotnuiou (2003-04).

Naveruotiuo NMelonovvicou (6/2009-orepa)
Avtutpoebpog Alolkouaag Emttponrg tou Navemniotnuiou.

MNp6edpog tne Ml tou TuApatog Opydvwong kot Ataxsiptong ABAntopo (ard 9/09).
Naveniotipo Makedoviag(1993 — 2001)

AvarAnpwtng Mpoedpoc Tunuatog O.A.E. (2 ouvexeig Onteieg: Okt.1996 - AUy. 2000)
MNpoedpog Tunuatog O.A.E. (Anpiliog-ZenmtéuBplog 1998).

Taktikd Mélog TuykAntou Mavemiotnuiov Makedoviag (akadnuaika €tn 1996 - 1997 kal
1997 - 1998).

MéAog tng E.A.E. Tou Alotunpotikol Mpoypappatog Metamtuylakwy Xnoudwv otn Aloiknon
Eruyelprioswv (MBA) (Mdtog 1998-Matog 2000).

Avtutpoebpog tng Etatplog Aflomoinong kat Alaxeiplong tng Neplouvoioag tou Mavemniotnuiov
Makedoviag (AsképPplog 1997 - NoéuBplog 2000).

AvamAnpwpatikd Méhog tng Emutpomng Epsuvwv tou Mavemotnuiou, Ekmpdowrog
TuAuatog O.A.E. (akad. étog 1995 - 1996).

Toktikd M£hog Texvikol ZupBouliou tou Aplototeleiou Mavemiotnuiov Oscoalovikng yla
Bpata tou Navenotnuiov Makedoviag (1995, 1996).

Eknpoowno¢ tou Maveruotnuiov otnv  Emwponn Eupwnaikwv — Exnmoideutikwv
Mpoypappdtwy tng Zuvodou MNputavewy (1995 - 1997).

Yroupyeio EOvikAg Nauwdeiag & OpnokeupudTwy
Mpoedpog tng Emttpong¢ KootoAdynong Mavemotnulokwy Zuyypappatwy (amo Nogupplo

2000 - onpepa).

Méhog tng TpluehoUg Ewonyntikng Emutpomng Awoiknong Emxelprioswv tou AIKATIA
(OktwBpLog 1995 - Maptiog 2005).

Méhog Erutpomnng Aflohdynong, AlcbBuvon KM /EMNEAEK
Yrnionpoypappa 3: Mpaktikn 'Acknon Qottntwv Kat Zrouvdactwy (1997).

Yrioupyeio Nouwdsiag tng Kunplakig Anpokportiog



Méhog Opadag AfoAoynong ISwwtikwv Metamtuytakwy Mpoypappdtwy otn Aloiknon
Eruyelprioswv.

Naveniotipo Nepouwwg (1992 — 1993)
MéAog tng Ermutpomnng Epeuvwy tou TuRuatog Opydvwong kat Atoiknong Emelpriocewy (yLa
To Akadnuaiko Etog 1992-93).

Mé£AOG TNG ZUVTOVLOTIKAG EmLTpomi¢ ya TNV mpostolpacia Ateupwraikol MetamtuyxLlokou
Mpoypaupartog otn Aoiknon OAkn¢ Moldtntag.

Long Island University

(1990 -1992) MéEMoG TNG EMUTPOMAG yla TNV eKMOvnon HEAETNG okomipotntag (Spuaong
Tunuatog M.L.S. (1991).

Méhog Erutponng MNpoowrikol tou TuApatog Mapketivyk (1991- 92).

MéAog Emitponr¢ Yrnotpodlwv tou Mavemiotnuiov (1991-92).

ENITPONEZ KAI 2YMBOYAIA

A€ayn EMyelpnuaTIkOTNTOC
(a6 ©ePBp.2006-2008)

MéAog Tou Emlotnpovikot ZupBouliou tng Aéoxng EMXELpNUOTIKOTNTAG

Yrnioupyeio Epmopikn¢ NavtiAiag

(2emt.2005-lav. 2006)

Méhog tng Emtpomnng A€loAdynong Texvikwy MNpoadopwv tng Ataknpuéng YEN/AMNKE A’ yia
v Mapoxn Yrnpeolwv Zupfoulou yia to Epyo E-NauTtiAia.

Yroupyeio MoAttiopou, I ABANnTiopou (PeBp.-Mdiog/2006) Méhog EWSIkNG Emitpomng
EAéyxou tng Owkovoulkng Bluwotpotntag twv A.E.E. kat T.A.A. kot MeA€tng kat YrmoPoAng
Mpotdoswv ent twv Anntéwv Métpwv E€uyilavong.

MEAOS 3E ENISTHMONIKES/ ENAITEAMATIKES OPTANQSEIZ
American Marketing Association (AMA), Association for Consumer Research (ACR), Industrial
Crisis Institute (ICl), OwovopLko EmpeAntiplo tng EAAGSaG.

[ZentéuPBplog 2015]



